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Cambridge, MA 02139
UNITED STATES
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Class 035. First Use: 2006/01/29 First Use In Commerce: 2006/01/29
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promotion of the goods and services of others by means of a global computer network; Advertising
services, namely, promoting the goods and services of others by providing recommendations based
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advertisers; dissemination of advertising matter; dissemination of advertising matter for others via the
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UNITED STATES
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software for use by retailers and online entertainment providers in providing goods and services that
are customized to user preferences
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of Application Serial No. 77/745,840
Published in the Official Gazette on September 22, 2009
Mark: RICHRELEVANCE

ChoiceStream, Inc.

Opposer,
Opposition No. 91/193,364
RichRelevance, Inc.,

Applicant,

APPLICANT RICHRELEVANCE, INC.’S ANSWER AND COUNTERCLAIMS

Applicant RichRelevance, Inc. (“RichRelevance” or “Applicant™) by its attorneys Quinn
Emanuel Urquhart Oliver & Hedges, LLP, answers the Notice of Opposition of ChoiceStream,
Inc. (“ChoiceStream” or “Opposer”) as follows:

Applicant avers that the introductory paragraph does not contain any allegations that
require a response. To the extent this paragraph is deemed by the Trademark Trial and Appeal

Board (the “Board”) to include allegations, Applicant admits that Opposer alleges that it

- “believes it will be damaged by the registration of the mark RICHRELEVANCE as shown in the

above-identified Trademark Application Serial No. 77/745,840 (*“Opposed Application™), filed
May 27, 2009 by RichRelevance, Inc. (“Applicant™), and hereby opposes the registration of the

same,” and further admits that Applicant filed Trademark Application Serial No. 77/745,840 on

May 27, 2009. Applicant lacks sufficient knowledge or information to form a belief as to the

réemaining allegations of the introductory paragraph of the Notice of Opposition and on that basis

denies the remaining allegations.



1. Applicant lacks sufficient knowledge or information to form a belief as to the
allegations contained in Paragraph 1 of the Notice of Opposition and on that basis denies the
allegations.

2. Applicant admits that its U.S. Registration No. 3,471,575 for the mark
RICHRELEVANCE in International Class 35, registered on July 22, 2008 for “internet
advertising services; advertising services” is the subject of a Petition for Cancellation action filed
by Opposer simultaneously with the filing of this Opposition, Applicant lacks sufficient
knowledge or information to form a belief as to the remaining allegations of Paragraph 2 of the
Notice of Opposition and on that basis denies the remaining allegations.

3. Applicant admits that Exhibit A purports to show a printout of products sold in
commerce under the trademark REALRELEVANCE from Opposer’s website and, except as so
stated, lacks sufficient knowledge or information to form a belief as to the remaining allegations
contained in Paragraph 3 of the Notice of Opposition and on that basis denies the remaining
allegations.

4. Applicant admits that Exhibit B purports to show printouts from MITX website
dated J anuary 1 1, 2010, and, except as so stated, lacks sufficient knowledge or information to
form a belief as to the remaining allegations contained in Paragréph 4 of the Notice of
Cpposition and on that basis denies the remaining allegations.

5. Applicant avers that the registration certificate for United States Registration No.
3,378,718, attached as Exhibit C, purports to show that Opposer owns United States Registration
No. 3,378,718 in International Class 42 for “providing online non-downloadable software for use

by retailers and online entertainment providers in providing geods and services that are

- customized to user preferences,” purports to show a date of first use in commerce as January 29,



2006, purports to show that registration was granted on February 5, 2008, and purports to show
that the registration is subsisting on the Principal Register. Applicant lacks sufficient knowledge
or information to form a belief as ‘éo the remaining allegations contained in Paragraph 5 of the
Notice of Opposition and on that basis denies the remaining allegations.

6. Applicant avers that the registration certificate for United States Registration No.
3,657,3.01, attached as Exhibit D, purports to show that Opposer owns United States Registration
No. 3,657,301 in International Class 35 for “[t]argeted advertising services, namely, promotion
of the goods and services of others by means of a global computer network; Advertising services,
namely, promoting the goods and services of others by providing recommendations based on
consumer’s click and purchase data;k_promoting the goods and services of others by providing a

web site at which users can link to information pertaining to the goods and services offered by

-advertisers; dissemination of advertising matter; dissemination of advertising matter for others

via the Internet,” purports to show a date of first use in commerce as January 29, 2006, purports
to show that registration was granted on July 21, 2009, and purports to show that the registration
is subsisting on the Principal Register. Applicant lacks sufficient knowledge or information to
form a belief as to the remaining allegations contained in Paragraph 6 of the Notice of
Opposition and on that basis denies the remaining allegations.

7. Applicant lacks sufficient knowledge or information to form a belief as to the
allegations contained in Paragraph 7 of the Notice of Opposition and on that basis denies the
allegations.

8. Applicant admits the allegations contained in Paragraph 8 of the Notice of

Opposition.



9. Applicant admits the allegations contained in Paragraph 9 of the Notice of
Opposition.

10.  Applicant admits that on May 27, 2009, it filed an actual use application for the
mark RICHRELEVANCE for “application service provider (ASP) featuring software which
provides collaborative filtering and optimization services to enhance online shopping and
ecommerce sites” in International Class 42 and lacks sufficient knowledge or information to
form a belief as to the remaining allegations contained in Paragraph 10 of the Notice of
Opposition and on that basis denies the remaining allegations.

11.  Applicant admits that David Selinger, Applicant’s Chief Executive Officer and
Co-Founder, and Tyler Kohn, Applicant’s Vice President of Engineering and Co-Founder, were
consultants with ChoiceStream and assisted in developing cross-marketing technology and
services for Opposer, avers that Mr. Selinger provided speaking services to Opposer in August
2006 and that Messrs. Selinger and Kohn worked as consultants for Opposer in or around
November 2006 through May 2007, and, except as so stated, lacks sufficient knowledge or
information to form a belief as to the remaining allegations contained in Paragraph 11 of the
Notice of Opposition and on that basis denies the remaining allegations.

12. Applicant admits that Opposer has contacted Applicant, namely, Messrs. Selinger,
Todd Pearson, Applicant’s Chief Customer Officer, and/or Bill Growney, Applicant’s General
Counsel by telephone, on or about November 2008, January 2009, February 2009, and October
2009, avers that Bill Growney and Doug Feick, Opposer’s General Counsel, had a meeting in or
around March 2009, avers that during these conversations, Opposer alleged the potential for
consumer confusion between the REALRELEVANCE and RICHRELEVANCE marks, and,

except as so stated, denies the allegations contained in Paragraph 12 of the Notice of Opposition.



13.  Applicant denies the allegations contained in Paragraph 13 of the Notice of
Opposition.

14.  Applicant admits the allegations contained in Paragraph 14 of the Notice of
Opposition.

15. | Applicant denies the allegations contained in Paragraph 15 of the Notice of
Opposition.

16.  Applicant denies the allegations contained in Paragraph 16 of the Notice of
Opposition.

17.  Applicant denies the allegations contained in Paragraph 17 of the Notice of
Opposition.

18.  Applicant avers that the WHEREFORE paragraph does not contain any
allegations that require a response. To the extent this paragraph is deemed by the Board to
include allegations, Applicant denies them,

FIRST AFFIRMATIVE DEFENSE
(Failure to State a Claim)

- 19, Opposer’s claims are barred, in whole or in part, because Opposer has failed to

state a claim for which relief can be granted.

SECOND AFFIRMATIVE DEFENSE
(Lack of Confusion as to Origin)

20. Opposer’s claims are barred, in whole or in part, duc to the absence of actual or
likely consumer confusion regarding the nature, origin, source, sponsorship, or affiliation of

Applicant’s RICHRELEVANCE mark.



THIRD AFFIRMATIVE DEFENSE
(Acquiescence)

21.  Opposer’s claims are barred, in whole or in part, by the equitable principle of

acquiescence.,

FOURTH AFFIRMATIVE DEFENSE
(Waiver)

22.  Opposer’s claims are barred, in whole or in part, by the equitable principle of

waiver,

FIFTH AFFIRMATIVE DEFENSE
(No Deceptive Conduct)

23. Opposer’s claims are barred, in whole or in part, because Applicant has not
engaged in any conduct that is likely to deceive reasonable members of the public.

SIXTH AFFIRMATIVE DEFENSE
(Laches)

24, Opposer’s claims are barred, in whole or in part, by the doctrine of laches.

SEVENTH AFFIRMATIVE DEFENSE
(Estoppel)

25. Opposer’s claims are barred, in whole or in part, by the doctrine of estoppel.

EIGHTH AFFIRMATIVE DEFENSE
(Unclean Hands)

26.  Opposer’s.claims are barred, in whole orin part, by the doctrine of unclean hands.



COUNTERCLAIMS

Applicant RichRelevance believes it is, and will continue to be, damaged by the existence
of Registration Nos. 3,378,178 and 3,657,301 for the mark REALRELEVANCE and hereby
petitions for cancellation of the same pursuant to Sections 2 and 14 of the Trademark Act of
1946, as amended (the “Lanham Act™), 15 U.S.C. §§ 1052(e), 1064, and 37 C.F.R. § 2.106(b).

27.  Applicant is a corporation organized and existing under the laws of Delaware with
a principal place of business at 275 Battery Street, Suite 1150, San Francisco, California 94062,

28. Applicant is the leading provider of next-generation personalization and product
recommendation tools for eCommerce sites. Built on the enRICH™ platform, Applicant’s
products offer robust merchandiser control, are exclusively retailer focused, and employ over 40
different recommendation types with cross-placement optimization and a closed-feedback loop
to display relevant, clearly-explained product recommendations.

29.  Applicant owns Registration No. 3,471,575 for the RICHRELEVANCE mark in
connection with “[i]nternet advertising services; [a]dvertising services” in International Class 35,
filed on December 6, 2007 and registered on July 22, 2008. The RICHRELEVANCE mark
subject to ‘Registration No. 3,471,575 was first used on May 5, 2007, and first used in commerce
on July 4, 2007,

30. On May 27, 2009, Applicant filed federal trademark application Serial No.
77/745,840 with the United States Patent & Trademark Office (“USPTO”) for the
RICHRELEVANCE mark in connection with “[a]pplication service provider (ASP) featuring
software which provides collaborative filtering and optimization services to enhance online

shopping and ecommerce sites” in International Class 42. The RICHRELEVANCE mark



subject to application Serial No. 77/745,840 was first used on May 5, 2007, and first used in
commerce on July 4, 2007,

31.  Upon information and belief, Opposer is a corporation organized and existing
under the laws of Delaware with a principal place of business at 210 Broadway Street,
Cambridge, Massachusetts 02139,

32.  Upon information and belief, Opposer combines consumers’ “real” shopping data
— which enables Opposer to identify consumers’ “real” tastes, interests, and preferences — and its
personalization engine to generate personalized, “relevant” product recommendations and
advertisements for every shopper. According to Opposer’s website, Opposer offers: “Real
Relevance. Real Results.” Screenshots and printouts from Opposer’s website,
www.choicestream.com, are attached hereto as Exhibit A.

33, Upon information and belief, Opposer owns Registration No. 3,378,718 in
International Class 42 for “providing online non-downloadable software for use by retailers and
online entertainment providers in providing goods and services that are customized to user
preferences,” filed on August 22, 2006 and registered on February 5, 2008.

34. Upon information and belief, Opposer owns Registratioﬁ No. 3,657,301 for the
mark REALRELEVANCE for “[t]argeted advertising services, namely, promotion of the goods
and services of others by means of a global computer network; [a]dvertising services, namely,
promoting the goods and services of others by providing recommendations based on consumer’s
click and purchase data; promoting the goods and services of others by providing a web site at
which users can link to information pertaining to the goods and services offered by advertisers;
dissemination of advertising matter; dissemination of advertising matter for others via the

'Internet,.” in International Class 35, filed on December 23, 2008 and registered on July 21, 2009.



35,  Applicant is, and will continue to be, damaged by the continued existence of
Registration Nos. 3,378,178 and 3,657,301 because Opposer’s REALRELEVANCE mark is, and
was at the time of Opposer’s filing of Registration Nos. 3,378,178 and 3,657,301, merely
descriptive and lacking secondary meaning,

36. - Cancellation of Opposer’s registrations should be granted pursuant to Section 2(e)
of the Lanham Act, 15 U.S.C. § 1052(e), on the grounds Opposer’s mark is merely descrilﬁtive
and lacks secondary meaning, to the damage of Applicant.

WHEREFORE, Applicant respectfully requests that the Notice of Opposition be
dismissed with prejudice; that Opposer’s Registration Nos. 3,378,178 and 3,657,301 be cancelled
in their entirety; that the Board grant such further relief as it deems just and appropriate; and that
the USPTO issue a Notice of Allowance in fa.vor of Application Serial No. 77/745,840.

Pursuant to 37 C.F.R. § 2.6(a)(16), please charge Deposit Account Number 50-
3778 the requisite amount of six hundred dollars ($600.00) to cover the statutory fee for filing a
petition for cancellation in two International Classes. Please also charge any additional amounts

to Deposit Account Number 50-3778.



All communication should be addressed to Applicant’s counsel, Quinn Emanuel

Urquhart Oliver & Hedges, LLP, at the below stated address.

Dated: New York, New York
February 22, 2010

Respectfully submitted,

Quinn Emanuel Urquhart Oliver & Hedges,
LLP

By:(\lu\/\ U\I\f‘\J

Michael E. Williams
865 South Figueroa Street, 4th Floor
Los Angeles, California 90017

- Phone: (213) 443-3251

Fax: (213) 443-3100
Email:michaelwilliams@quinnemanuel.com

Claudia T. Bogdanos

Lori E. Weiss

51 Madison Avenue

New York, New York 10010

Phone: (212) 849-7261

Fax: (212) 849-7100

Email:claudiabogdanos@quinnemanuel.com
loriweiss@quinnemanuel.com

ATTORNEYS FOR APPLICANT
RICHRELEVANCE, INC.
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CERTIFICATE OF SERVICE

[ certify that on the 22nd day of February, 2010, I caused a true copy of APPLICANT
RICHRELEVANCE, INC.’S ANSWER AND COUNTERCLAIMS to be served on Opposer’s
attorney, Phi Lan M. Tinsley, K&L Gates LLP, State Street Financial Center, One Lincoln
Street, Boston, MA 02111-2950, via First Class mail,

Lori E. Weiss
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ChoiceStream - Real Relevance. Real Results

More news...

Copyright ©2008 ChoiceStream, Ine, | Careers | ContactUs | Privagy Policy

ChoiceStream® and RealRelevance® are ragisterad trademarks of Choice8tream, Inc. ..

- http://www.choicestream.com/
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ChoiceSh'eam :: Retail Splutions o SR - Page 1 of 2

_— Retail Solutions

For Advertisers - ChoiceStream RealRelevance® Retall Solution uses
' : your shopping data, the best predictor of future
For Marketers purchases, and combines it with our proven
recommendation engine to automatically generate

. Fc_rMerchandis_e‘rs: . -  o personalized prog:iuct recommendations and display
Co ‘ads' that drive new sales and boost customer loyalty.

Working with Us

ChoiceSiream s the only personalization provider that offers personalized *

" ecommerce marketing, merchandising'and advertising, letting you use one
vendor to personalize the enﬁre customer lifecycls - from acquisition to
sales o retention.

We call it 360° Personéﬁzafion. You'll call it remarkable.

Check cut the solutions below and see the results for yourself.

Copyright ®2009 thipeStraam, Inc. | Home | Careers | ContactUs | Privacy Policy

http:/fwww.choicestream.com/solutions/ - - o L 2/18/2010
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ChoaiceStream® and RealRelevance® are registered trademarks of ChoiceStream, Inc. ..

* http/fwww .choicestream.com/solutions/ o _ o . | - 2182010
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ChoiceStream :: Products

Qvearview
Advertising
Recommendations

eMail

.. Working with Us

Page 1 of 1

01Cﬁ@stream'

Drive new sales, increase conversion and boost loyalty with pe
that motivate consumers to take action,

RealRelevance® Advertising

Create new occasions to purchase with persenalized display ads and landing pages -

RealRelevance® Recommendations

Lift revenue throughout your store with personalized product recommendations on pr
order confirmations and more.

-RealRelevance® eMail
=am mbre revenue from your fransaction emails and marketing campaigns with pers

sells.

'Copyright ©2009 ChoiceStream, Inc. | Home [ Caresrs | ContactUs { Privacy Policy
. ChoiceStream® and RealRelevance® are registered trademarks of ChoiceStraam, he. ..

http:/fwww.choicestream,com/products/ - : A ' _ - 2/1812010
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Actual Customer
Experience?

3-5 times increase in
revenue per 1000 impressions

154% increase in click-
through rate

66% increase in
conversion rate

ChoiceStream :: RealRelevance Advertising Page 1 of 2

RealRelevance Advertising

ChoiceStream RealRelevance® Advertising boosts revenue for
personalized ads that combine the in-market relevance of searc
reach and frequency of display advertising.

ChoiceStream ads may ook similar to other ads, but only
ChoiceStream ads offer personally relevant product
recommendations as well as the 'one-two punch' of both
personalized ads and personalized landing pages. This unique
combination [s proven to deliver more pre-shop engagement and
mote online purchases than any other dynamic ad solution on the
market, increasing revenue by up ta 5X,

How It Works

We use your consumer shopping data — the bast predicltor of

future purchases — and our patent-pending personalization engine
to dynamically generate ads and landing pages with personaiized :
product recommendations for every shopper. fif is important to note that while we do
never coliect any parsonally ideniifiable information. So Pli stays private and secure,

These recommendations create new occasions to pur&;hase by combining the produc
for now with individually targeted messages and offers that really resonate. And, best
already buying to increase the yield of your existing ad spend. Or, if you're not curren
your inventory for you through our relationship with OpenX.

The result is personalized ads that connect with your consumers and can be
used to dramatically improve the results of ali your ad campaigns, including
prospecting, retargeting and affilfate marketing.

With RealRelevance Advertising, you can:
+ Boost net new orders from retargeting campaigns by 200-300% by Gréatiﬁg r

% Acquire new customers and increase foot traffic to your stores by promoting
now.

¢ Advertise local prices on local inventory to drive in-store sales.
e Increase campaign revenue up to 5X with the powerful combination of persona
¢ Gain the broadgs_t‘possible reach with a solution that.can be fur on any ad inve

+ Analyze all of your ad metrics in one plage through easy integration with 3rd-p

" htp/fwww.choicestream.com/products/advertising/. - - . | 2/18/2010




ChoiceStream :: RealRelevance Advertising Page2 of 2

Behavieral Targeting

Netwarks
. Leverage page views, clicks and browsing data v’/
Leverage cormmerce dafa (e.9., purchases‘ cart abandons‘ and
searches)
Target broad-based audlence categories and segments e

Tgrget inéﬁduals with personalized products, messages, and
offars

Offer dynamic ad generation to create personalized ads on the fiy

Automatically traffic and manage your ads and eptimize resulis

Advertise local prices on local, in-store inventory

‘Working with ChoiceStream

®» Advertisers
Get up and runmng in days

* Agenmes
Offer personalized ads with rno hassle

Contact Us -
ChoiceStream ReaIReIevanoe Advertising offers a whole

new way fo drive business onlme Contactus and find
out more.

:.Name I : “ ]

Company l ' : [

Emal | |

* Source: Actuai results based on A/B tests comparing advemser‘a bast-performing display ads agaln‘
recommandations.

' Copyright ©2009 ChoiceStrean, Inc. | Home | Carsers | ContactUs | Privacy Policy
- ChoiceStream®-and RealRelevance® are registerad frademarks of ChoiceStream, Inc. ..

http:/fwww.choicestream.com/products/advertising/ . o 2/18/2010
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RealRelevance Recommendations

Chelea Sﬂre:im RealRefovance® Recommandations offers the only personalized product
racammendations proven to dramatically increasa raverie and engagement for today's bighest
retail brands, cluding Zappos, Tesco, Blockbuster, Overstock.com and Borders
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Key benefits include:

¢ Higher conversion on product detall pages, category pages, and mere with reley
consumer based on your actual shopping dafa.

.# Increased AQS on shopping carts with dynamic cross-sell recommendations that
products (e.g., batteries with a camera purchase},

» More successful next-sells with personalized product recommendations on cond
* New occaslons to purchase and more revenue from your categary and home |
* |mproved retention via personalized email marketing that drives sheppers back {
¢ Insight Into what's working and why with sophisticated, detailed reporting.

+ Best-of-breed technology that powers more Tob 50.retailers than all of our comy

“How it Works

ChoiceStream analyzes your actual shopping data, including ontine and offline shopp
email rasponses; 3rd party data; etc. We combine this data with our patent-pending e
personalized product recommendations for product detail pages, shopping carts, seat
more, Thase personalized recommendations are proven to grab consumers' attention

Recommendation Manager Put
You in Control '

Cur web-hased Recommendation Manager puts
merchandising controls at your fingertips, including

" boosts, blacklists, defaulis and overrides. And; a
powerful reporting dashboard keeps you on top of
what's working and why,

ChoiceStream helps more Top 50 retailers drive

- higher revenues with personalized product
recommendations than all of our competitors
combined. Let us show you how we can drive sales
fof you. '

atmat

- Working with ChoiceStream

It's easy to creats avtomated, personalized marketing
and merchandising throughout your site. Find out more...

Contact Us

Contact us to find out how vou can drive more revenue

' http:/fwww.choicestream.com/products/recommendations/ A | -~ g .. 2182010
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RealRelevance eMail

Choice Stream RealRelevance® eMalt creates new, persona*hzed purchasa opportunities that
Increase revends and drive angagament.

ThnlceBheam eklall 2nablss yor to deliver dynarmic,

il itzed produst T dations in emal campaigns
and ransaction emails. Flwese relevant reg dadons we
wzlued by your sheppers and it freapenss beszuse they are
paset or exch shopper's indhvidua! purchase behavier and
Interests.

How it Works
To treale p Hzad proguct recer dations thal
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transiates itimo a fudly Tuncionatimage map hat you can place daedlly infa your emal tempiates Wa a simple imaps eg.
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The resall is email magkesing that drives incremental revenue and nel new
TRCEN {ha products c are n-Fnariet for 0w,
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With RealRelevance elMal, you can:
« Defiver real-time recommendaiions that enstre the best quality recommengations, from yout mostup-tlo-Sate catslog of
In-siock tems.

Createnewepporhatfies to purchase by adding sealabl ,nemmallzedm---'- dising and Heomotions 10 FanssLEon-
‘based emaifs. ’

Drive foof traffic in-store by prarncding 1ocal pricas.and promations zvailable onr;in your bricks-and-mortas chandel,
improve retendion with 12rgeted nexksel recommendations.
« Follow upwithcart abandoners to gét them dackto your store.

» 1gverage your best-pedorming cyeativa as ChoiceStream transialas your cﬁmnc and iavoll inle an Image map o put
il yoar emad iemplaas via an imugetag.
AGGEIT now SHsIemers wih rale.rant reoammendaﬁcme basad Qanearch pmsped’s browsiag ard cack behavon,

»




QOverview
Advertising
Recommendations

eMall

... Working with Us

. ChoiceStream .

http://www.choicestream.com/products/email/ . : | _ - 2/18/2010 -

ChoiceStream :: RealRelevance eMail

RealRelevance eMail

Page ! of 2

ChoiceStream RealRelevance® eMail creates new, personalized

increase revenue and drive engagement.

ChoiceStream eMail enables you fo daliver dynamis,
personalized product recommendations in emall campaigns and
transaction emails. These relevant recommendations are
valued by your shoppers and lift response because they are
based on each shopper's individual purchase behavior and

" interests,

How It Works

To create personalized product recommendations that increase
response, ChoiceStream uses your aciual shopping data — the
best predictor of future purchases — and combines it with

CholceStream's patent-pending recommendation engine. [Note: while we do analyze
collect any personally identiffable information. So Pl stays private and secure.]

You control the creative process to leverage your best-performing creative and layou
translates it into a fully functional intage map that you can place directly inte your em:

The result is email marketing that drives incremental revenue and net new salesfbot

the products consumers are in-market for now.

With RealRelevance eMail, you can:

0 Del:ver realatame recommendatmns that ensure the best quahty recommendatu

in- StOCR iterms.

Create new opportunities to purchase by adding scatable, PefSDﬂéﬁZﬂd mé'rch
based emails,

Drive foot traffic in-store by promoting local prices and promotions avaitable on
improve retention with targeted next-sell recommendations. ‘
Follow up with cart abandoners to get them back to your store.

Leverage your best-performing creative as ChoiceStream translates your artw
into your email templates via an image tag.

Acquire new customers with relevant recommendations based on each prospec

| Integrate easily into any HTML-based emait iempléte'including all popular email

Access personahzatlon solution experts to get your campargns up and running
deployment.
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Reporting Shows You What Works (and What Doesn'

ChoiceStream's analytics capabilities provide precise insights into performance by cal
. recommendation strategy within a campaign. Below Is a partial list of the metrics avail
- # Impressions f Opens
» Clickthrough rate
+ Conversion rate

» Revenue per thousand emails

360° Personalization for Every Interaction with Your |

ChoiceStream RealRelevance Solutions can be used to personalize not just email, b
. your consumers. Use them for on-site merchandising, dispiay advertising, search mar
" and more. : ' :

ChoiceStream is the only personalization provider with hands-on experience in all the
recommendations for major retallers like Zappos, Tesco, Blockbuster, Overstock.c

',Contact Us

.ChoiceStream RealRelevance eMail offers a whole new
way o drive business online. Contact us and find out
maore. '

‘Mame | ) }

Company l ' {

Email | |

* Souice: Actual results based on A/E tests comparing advertiser's best-performing display ads againg
racommendations,

Cuopyright ©2009 ChoiceStream, Inc, | Home | Careers | ContactUs | Privacy Policy
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